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FROM THE EDITOR’S DESK

We are overjoyed to inform that our BJMR has received a prestigious grant to support the publication of
our academic journal. With the help of this award, BJMR will improve editorial procedures, allowing us to reach
awider audience, draw in top-notch research, and increase its overall influence within the academic community.

BIJMR would to acknowledge and thank Indian Council of Social Science Research, New Delhi for
sanction of a Grant-in-Aid for the publication of journal. This accomplishment is a significant milestone in our
BJMR Journey.

"Embedded finance" gives me great pleasure to present the most recent issue of the Bharati Vidyapeeth
Journal of Management Research. A diverse range of research articles and reviews that reflect the dynamic and
ever-evolving character of research are featured in this issue.

"To Study Effectiveness of Social Media Advertisement On Consumer Attitude Regards to Hotel Booking
Intension” is the title of the first paper published in the journal and This study aims to examine how social media
advertisements impact consumer attitudes toward hotel room booking intentions. Primary data was collected
through an online questionnaire from 138 individuals who booked a hotel after seeing a social media
advertisement related to the hotel. The study found that the uniqueness, creativity, and informativeness of the
advertisement significantly influence consumer attitudes. Additionally, consumer attitudes positively affect the
intention to book a hotel room.

The second paper is titled “Pay Package as an Organizational Factor, Influencing Fresh Talent Decision
While Choosing the Organization to Work With" and discusses two main goals. The first was to determine
whether the compensation package had an impact on MMS/MBA final year students' decisions on which
potential employer to work for. The impact of employer branding on employer preference among MBA students
is the second. A sample size of 231 MMS/MBA college students currently pursuing their final year across
specialisation courses in Mumbai city where surveyed using structured questionnaire, using non-probability
convenient sampling technique. The study reflected that Pay packages are one of the main factors influencing
decision-making when selecting a future employer. The study found that employer branding is important when
selecting the preferred employer on campus.

"The Role of Leaders in Implementing Cross-Functional Business Processes: From Silos to Synergy” is
the title of third paper in the issue. The paper discusses about conventional organizations often underperform due
to impediments in vital knowledge flows which include intense internal competition, inflexible functional silos
and excessive compartmentalisation. Overly rigid departmental structures lead to a lack of communication and
coordination among teams. This compartmentalisation restricts the sharing of knowledge, expertise and best
practices, ultimately hindering organisational performance. Attempting to address this issue by fostering
organisational ties between functional silos is known as cross-functional integration or teaming. Cross-
functional Business Process (CFBP) is designed to bring together diverse perspectives, skills, and expertise to
achieve acommon goal or objective. Simply bringing together employees from previously isolated departments,
also known as "throwing people together," is not enough to guarantee better performance. In fact, research has
shown that this approach can often lead to - communication breakdowns, cultural clashes, lack of trust,
inefficient knowledge sharing etc. Instead, a methodical approach that combines the ideas and improves



knowledge flows is necessary to improve collaboration and innovation, to boost organizational performance,
and to achieve their goals and objectives. This includes establishing clear goals and objectives, fostering a
culture of collaboration, providing training and development opportunities, encouraging knowledge sharing and
innovation, monitoring and evaluating progress etc.

In today's fast-paced business environment, CFBP have become essential for organizational success.
Organizations are increasingly recognizing the need to break down functional silos and adopt cross-functional
business processes. However, implementing such processes demands effective leadership more than just
technical expertise. This paper has explored the concept of CFBP, their benefits, and the critical role that leaders
play in implementing CFBP, and provides insights into the key challenges, strategies, and best practices for
achieving success.

“embedded finance: scope, challenges and opportunities” is the title of the fourth paper article. Embedded
finance represents a transformative shift in the delivery of financial services by integrating them seamlessly into
non-financial platforms, products, or ecosystems. This innovation allows consumers and businesses to access
banking, payment, lending, and insurance services directly within their daily interactions, whether through e-
commerce websites, software applications, or other digital tools. By enabling financial functions to be
incorporated into platforms where users are already engaged, embedded finance enhances convenience,
improves accessibility, and creates a more personalized experience tailored to individual needs.

Despite its potential, the rapid adoption of embedded finance introduces significant challenges.
Regulatory compliance becomes increasingly complex as financial services are offered across various platforms
and jurisdictions. Data privacy and security concerns must be addressed to build and maintain user trust,
especially as sensitive financial data is processed and shared among multiple stakeholders. Additionally, the
technical intricacies of integrating financial services into existing systems require robust technology
frameworks and collaborative development processes.

The last paper of the issue is titled, “Discovering Learner Insights of the Effectiveness of online learning,"
examines how - the after 2015 global educational development agenda, outlined in United Nations Sustainable
Development Goal (SDG), is to “ensure inclusive and quality education for all and promote lifelong learning”
(United Nations General Assembly, 2015, para. 4). After COVID-19 pandemic, the world is more aware of the
need to accept Online Learning as a new normal. Moreover, Global Lockdowns and the distribution of education
have made the need to encompass Online Learning in a more formal way; more prudent, online learning is no
more a choice, but a forced reality. So in this scenario researcher felt the need to study the responses of the
students who are learning online so that their effectiveness can be measured based on their opinion and
perception. This study analyzes the Learner Insights of the Effectiveness of online learning students through a
systematic literature review and published articles along with the analysis of quantitative data was also
examined to reach to the conclusion. The researchers have concluded that to strengthen the online education
system, the paramount determinants are perceived improvement and perceived difficulty level .So these
parameters needs to be taken care at the time of designing and dissemination of knowledge.






