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[Time: 2:30 Hours] SR B AN By Malrks:?S]’
Please check whether you have got the: rlght questlon paper
N.B: 1. All Questions are Compulsory. > :
Q.1 A) Fill in the blanks with an appropriate answer. (eirry’g)
1) Advertising is derived from the Latm word ------ »--%-‘ g
a) Advertere : SR g

b) Advertis
c) Advert

2) Comparative advertxsmg refers to. advertlsmg mmmmmmmeeeee between competitors.
a) Bond : \
b) Agreement
c) War

3) Advertlsmg creates a -—-l'—-‘—‘-r:-l- effect among potentlal buyers
a)Push PRSI SISO S )
b) Pull~
c) Multxfaceted

4) Pubhcrty 1s a mmmemmmas for~
$a) Personal W aro
+cb) Non—personal
; ’"c) hlformal
BN The advemsmg ------ e { efers to the approach used by the advertiser to attract the
attention of customers , :
Eae-) Style
R ) Appeal
o~ ‘\c) Fotmat

in nature.
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7) --—---—---advertising looks at consumers as a heterogeueeus group
a) Lifestyle ‘
b) Rural
¢) Ambush

8) The advertising ---------- sets a limit on the advertising expenditure.
a) Budget ke gl &
b) Cost
¢) Plan

9) The birth of an idea in the creatlve process is known as --—-,-'--~
a) Verification a0 o %y e
b) Digestion
¢) I[lumination

10) ---------- test is based on the memory of the respondent |

a) Inquiry
b) Recall »
¢) Reading. ”

B) . State True or False (any 7
1) Sﬁdek.,{édverﬁiéing~fefers.to\ use ef tall c‘!eims in advertising.

2) Public service advertising aims at public welfare.

cont l}t_:ii)t‘lt”;\iit’dﬂifferent stages of PLC.

Profits for:the company rem

e 4 ﬁS‘éiesfebnﬁeéts,~ reiaateé andcoupohsare a part of publicity activities.

= :5) ;i/5Persohél;ﬁéeliing is a‘form of person-to-person communication.

ising’ copy refersto all the reading matter of an advertisement.
’n{t;l’féﬁc‘lgedtive process means refining the idea.

K 8). Tes‘ﬁmgniizﬁlf’s;ean be delivered only by known individuals or celebrities.

S 9)Task0b3ective method concentrates on the pre-determined marketing objectives.
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Q.2

Q.3

Q.4

Q.5 A) Create-a lay-out;us‘ing various elements of a print ad for marketing airline services.
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10) Percentage of sales method bases the decision on the ad expendimre of competitors.

A) Define advertising. Explain the features of advertising.
B) Explain the social, cultural and economic impact of advertising.

OR

P) Explain the AIDA Model.

Q) “Portrayal of women in advertising has undergone a drastic change”. Discuss.

'A) Explain the advertising planning process.

B) Explain the structure of advcrtising agencies.

' OR
P) Discuss the mtegratxon of advertlsmg w1th other commumcatlon tools.
Q) What are the factors to be consxdered for the selection of an ad agency.
A) Explam the. elemcnts of an: advertlsement copy.. \
B) What are the varlous pos1tlot1mg stra'cegxes‘7

' , 2 0R
P) What are the various execution Styles of advertisements ?

| Q) ;W_}iat is an ac)i'vexti“s‘iﬁ‘g‘budvget?‘Exp’lain the features of an advertising budget .

Wr;te Short Notes (Any 3 out of 5)
-a) Dlgltal advert1smg
-+ b) Career options in advertising
- ¢) Visual and vcrbal imaging
;;?’d) Challengcs 1in global advertising

b o) Types of Ad agencies.
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