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Instruction to students:

Write your answer in detail with suitable points.
Please support your answers with examples.
Kindly maintain neatness and continuity.
Figures to the right indicate full marks.

Q1A.) Attempt any eight from the following: ~Attempt any 8/10 j (8 Marks)

1) is a process of exchanging mfomlatlon, thoughts, and ideas.

a) Letters b) Communication ¢) Recorded conversations -

2) is an ongoing conversation on social medla that has gamed wide populanty and 1s:
growing. 4 -

a) Twitter b) Tinder c) Snapchat '

3) are advertisements in the form of news reviews or artlclcs

a) Emails b) Magazines c) Newsletters

4) Sales Promotion consists of all the offered to consumers and channel members to

encourage product purchase. o : ‘ e g

a) Incentives b) Brokerage 57 K) Commxss.x’on

5) has brought media to a global audlence '

a) Communication b) Mark“ tifigy ¢ 0 0ve) Internst s

6) is possible only’d estabhshmg pcrsonal commumcatlon contact with customers

via telephone, emails, booklets and letters. ;

a) Direct Marketing b) Interriet Markctmg s c) Reftalhng ,
7) An effective method of cormectmg Wn:h customers 1n a, rclaxcd and fun-filled atmosphere is

a) Banners F

8) are moral:valug

individual or group.- IR
‘ \'cj'EthficS

a) Personality £ 1abits
9) Decoding is: a'proccss Whlch mvolves:the B A
a) Sender 5.9 s )k Receiver i o7 < ; c) Outsxder
10) e Advertlsmg s gammg h1ghest popularlty due to being a personal gadget of high
frequency use.
a) Mobllc TR " b) Dcsktop c) Video Games
QlB ) Match thc Columns* Atte _pt aﬁ 7out of 10. (7 Marks)
; S vl) Dlrect Marke g 0 p a) Spokesperson
Tl D) P‘ubhc;ty Sl R E R b) Early-bird offers
j SIS EENRENS c) Face-to-face interaction
d) Number of clicks
¢) Catalogue
f) Dealer benefits
g) Free of Cost
h) Editorial
5] 4 at i) Negative impression
‘ } 1()) i Stcreotypcs i) Society benefits
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Q2) Answer any one out of two:

Q2.a) Explain in detail the alternate response hierarchy model. (7 Marks)

Q2b) What are the deficiencies or limitations in setting of communication objectives?  (8Marks)
OR

Q2c.) Explain in detail the reasons and causes for the growth of sales promotion: (7 Marks)

Q2d.) List out and explain the various promotional tools used in IMC. (8 Marks)

Q3) Answer any one out of two: e g «
Q3a) Explain the role of Advertising in IMC. o ‘ (7 Marks)

Q3b) What are the different types of publicity tools‘7 STy W S (8 Marks)
Q3c) Explain in detail the tools of Direct Mail Catalogucs S ' e (7 Marks)
Q3d) Write a note on Sponsorships and Publicity =~ - - £ o e S 3 (8 Marks)

Q4) Answer any one out of two: ok R
Q4a) List out the techniques of trade promotlo & ) 2»(7 Marks)
Q4b) Explain the following tools of PR: Blog" g, Newsletter, Somal Medla Marketmg (8 Marks)

OR ‘\\:, ¥
Q4c.)Enumerate the role and importanc rnet in. RO oo (7 Marks)
Q4d.) List the steps in the IMC evaluanon process I SN (8 Marks)

Q5a.) A young SY BMS studen’c has started a travel we bsite by the name of “Earth Space” and is
trying to include trekking, hiking, adventure sports and state wise travel. As a friend please guide him
on how he can promote the slte among interested segment of travelers and generate curiosity and
interest in today’s competitive: times toward his new site. He has further plans of expansion and
availing funding for hlS ew. prOJect Des1gn a promotmnal campalgn for the site using your creative
ideas. : Gy > (15 Marks)

Qsb.)Short Not:e':" g 55 S e S0 (15 Marks)

T EsoRR R ok kK
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