Instruction to students:

Write your answer in detail with suitable points.
Please support your answers with examples.
Figures to the right indicate full marks.

Q1A.) Attempt any eight from the following:
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Rural consumers are highly influenced by local
Planning Commission)

(Sachet, jute, p1llow-paek)
Coolgate and Dally Milk are examples of §
rmer monetamly and encourages farmers to
1a1,change (D;scount Bulk Remuneratlve)

Fair price and welght standards are. mamtalned in
JRY, TRYSEM, IRDP are some of the schemes fo
Development, Employment) - . - AN
fac111t1es help in solvmg the probl‘ N
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constramts"
Q2d ) The govemment schemes with spec1al focus on rural d_e-

contribution of NABARD in the area of rural development 3

Q3a.) State the factors affecting rural buying behav1or i detad g ey
Q3b.) Explain in brief the Rural Marketing Mix w1th focus on Product Prlcmg, Prrce and Promotronal
Strategies. $EF Fu : G S (8 Marks)

(8 Marks)

€ govemment to improvise

he APMC and regulated markets that
Siss (7 Marks)

¢ illustrations. (8 Marks)

distribution and storage faciliti
are widely used now.
Q4b.) Write a detailed n

Q4c.) As part of effect >
packaging and productide:

Q4d.) Write a brief noté cha”llerrg\
media options that: are available o

(15 Marks)
(15 Marks)

Urban Markets.

%) Charactens s of-Agricultural Produce Marketing.
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