Paper / Subject Code: 86003 / Marketing:Brand Management .~ -

[Time: 21/2 hours]

Please check whether you have got the right questio
N.B: 1. Figures to the right indicate full marks. .
Draw suitable diagrams wherever neces
Ilustrate your answers with examples’
Rewrite the questions for Q1.a and'b.

oW

Q1. a. Multiple Choice Questions (ANY EIGHT)
1. is the act of creating a brand
a. Branding b. Brand management

a. Brand association b. Brand 1mag

a. No differentiation in
d. Craves a niche

a. Slogans
S. is customer rity of a product or services
compared to its. compet1tors

a. Percexved quality ’ g;til‘fe/fceived loyalty  d. Perceived

G Ex01tement d. Traditional

_;:71'.'8-1' In Brand Asset Valuator model and Stature results into multiplication of Esteem and
S a leferentlatlon ' b Relevance c. Knowledge d. Strength
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10. is the structure of brands within an organizational entity
a. Brand architecture b. Brand building  c. Brand monitoring

—_—

%’ 1 i
stage of product life cycle and proﬂt§ h%- : ﬁll :
_\1001\ 0 re
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Q5. a. Write Short Notes on (ANY THREE)

A LI
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Brand positioning
Experiential marketing
Brand awareness pyramid
Revitalizing Brand
Brand Hierarchy
OR

Case Study

Launched in 1959, Surf was the first in the
Surf has anticipated the changing wash g

upgraded itself. Surf Excel, India’s largest se n

or th féaify;_,ibugh stains, you can apply the

ter) - you will see tough stains being

(08)

(07)

ok 2k ok ok ok ok ok 3k %k
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