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Fill in the blanks with appropriate word from the given options: (Any 10) (10)
—  __isnotanelement of Integrated Marketing Communication.

a) Internet b) Events & Sponsorships
¢) Physical Distribution d) Sales Promotion

department links all the work done at an advertising agency.
a) Artworks ' b) Traffic
¢) Client Servicing d) Accounts
advertising is deceptive.
a) Product b) Institutionalc) Local d) Surrogate
ASCI was set up in .
a) 1985 b) 1947 c) 1925 d) 1986
refers to incremental value of the brand.
a) Brand Image b) Brand Equity

¢) Brand Loyalty d) Brand Name
Under brand crisis ' event centres around a particular brand.

a) Negative b) Positive c) Neutral d) None of these
The goal of ASCI is to enhance confidence in advertising.
a) Retailers b) Public ¢) Advertisers  d) Ad Agencies :
involves face-to-face communication between the firm’s representative and
the prospective buyer. o
a) Public Relations b) Events & Sponsorship
c) Personal Selling d) Publicity

Brand refers to customer’s ability to recall and recognize the brand under different

conditions.

a) Awareness b) Loyalty c) Fatigue d) Personality

is a nodal agency of Government of India for advertising.
a) DAVP b) AAAI c) ASCI d) SEBI

concept links brand to finance.
a) Brand Image b) Brand Equity

¢) Brand Extension d) Brand Name
advertising is notdeceptive, .
a) Pro-bono b) Political c) Product d) Local

(1)

State whether the following statements are true or false: (Any 10)

Sign Boards are the oldest form of Advertising, .
Account Executives handle finances of an advenisipg agency.
Social media has made advertising execution interactive,

ASCI is sponsored by the government. -
Ad agencies that create ads for only a particular industry are called as modular agencies.

National advertising promotes branded products.
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An automobile company advertising green fuel for supporting environmental issues can be
called advocacy advertisement.

Local advertising is also known as retail advertising,

Government authorities do not use advertising,

Creative advertising boutiques limit the amount and kind of service they offer.
Advertisements having direct comparison with a competitors products are unethical. s
Advertising has a direct effect on production costs. ERRSRD
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Answer the following (Any Two) as)

- Define Advertising. Explain the features of advertising in detail.

Expla_in the elgn;ents_of Integrated Marketing Communication.
Explain the classification of Advertising on the basis of functions and media.

Answer the following (Any Two) | (15)
What are the factors to be considered in selecting an advertising agency? :
Explain the features of advertising agency.

Discuss the various skills required to develop career in advertising.

Answer the following (Any Two) (15)
Explain the forms of untruthful / unethical advertising.

Explain the role of Advertising Standards Council of India (ASCD.

Explain the economic impact of advertising.

Answer the following (Any Two) (15)
Discuss the elements of AIDA model.
Explain the factors influencing brand equity.
Discuss the features of rural advertising.
Write short notes on: (Any Four) (20)
Benefits of advertising to Business Firms

Pro bono / Social Advertising

Political Advertising

Creative Pitch

Green Marketing
Reasons of client turnover in an advertising agency
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