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L Note: ' -
= 1. All questions are compulsory.
' 2. Draw well labelled diagrams whele necessary -
3. Figures to the right indicate full: marks. ‘;"f‘ ' : -
L KA o O
; Q 1 A. Choose the correct answers: from the alven allernatlves (-Any Ewht) < 8)
| 1. Corporate communication. does not entall ------,-*..—--- ) '/ '
i (Corporate identity, orporate Image Corporate chutatlon Corporate Competltlon)
, 2, ——- is the most: unportant part of the Publlc rclatlons that involves Joumalrsts :
(press relations, emp]oyce relations, investor rclatlons suppller relatrons ) —lf' y
' 3. Written defamation is called- ---------%'* %
= (libel, slander, grapevme “rumour) - - Z X .
4. PR and ——-------- - argtwo c]osely assocrated fields. .= o R o
— (polmcs productlon, pohcres, pncmg) <"-~ : A
5. The—--—-—---- is:the most accessrblc and oldest. medlum to dlssemmatc mformatlon &)
= ( newspapcr televnslon radjo 1ntemet) 1.,' ‘ 5
f 6. The first rule of crisis management is to—--——-—-‘,i—- 3
— (communicate, ignore ;avoid media, defcnd) ‘ =
> 7. The e theory views orgamzatlon as a part of. social unit K
(systems , social exchange, situational, dlfﬁlSlOﬂ) -
| 8. The word ----—--—-—-is short for * wéblog i ' Sy
, o : (blog, skype, twitter, log book ) | ,{:}7 e~ ‘;;‘\:
1 o7 9. Afirm’s communication must always be ,_\,_'_____--_j_';_: ' £ 3
Q" . (two-way, one-way, “informal. dubrous) \-';t‘f‘: S
- el 10 An E-Zine is an online -—--- A : i
' | o o (magazmc book , Joumal websrte) z
| \ R R ¢
: 1 ‘,.;g‘f: B,\_l"v[atch the following: ( Any ScVEn ) r;-.‘_i-' $ g ; Q)
§ & [ TA | : &7 B
_1: PR 1. Right to information \- % -a.) Management function
_} 2. Corporate communication - b. Access to records
q Le 3. CSR . c. Internal and external
~i 4. Stakeholders o d. . Corporate reputation
B 5. Crisis | e.. 1986
_41 ' 6. The Consumer Protection Act f. Strike
1 g 7. Media relations : g. Intrusion of solitude
‘! 5 8: RSS v ‘ h. Maximum coverage
i ) 4 9. Zig Bee B J i. Really simple syndication
3 2 10. Invasion of privacy . ‘ j.  Wireless communication
|
| 9
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Q.2 a) What do you mean by corporate communication? Explain its scope. )
b) What is corporate reputation? State (he benefits of corporate reputation : (7). ‘
S ooerast 7 |
c) Define corporate image. Explam the faclons mﬂucncmb corpornlc lmagc.l.;‘? ' 7(8)
d) Enumerate on dcf'unauon in dctall and llS types. 3 N O
Q3  a) Define public re]atlons Descnbe \‘zanous obJectnvcs of pubhc rchtlons -(8)
b) Describe the causes ofgrowth ofpubllc relatlons - : = ." i ™)
c) Explain the systems thcory of publlc relations wxlh dlagram ~ '(8)
d) Dcscnbe thc CCOI‘]OH‘HC and somal issues in. public relatlons envu'onment NS o m
Q4 a) Dcscnbc the steps in 1mplementmg an eifecuve employcc cLolnunumca\tlon \:
Programme ; ' i:' ;»-; e 4 5-" ;::7-.:‘& ' ‘;’;\{(‘!‘i)
_b) What is ,‘the role of é(;inmunipgifj;)n in cn§1s? ;:2,5.” . \‘ %)
= ' P ‘ .. :::;7 e "OR p ) \ ;
c) W]_lat‘ is the role of management ipfé'r'nployec; cc;inmunicé‘ti"on? ;\--“: ’ , ~ ®
d)‘What is ﬁgi;hcial adyé;tising?‘giblain its éd;lantagges?"" .“:;j?'v"l 1::\ (7
Q._f__)'s" a) Descnbe the functxons of commumcatlon lechnology in corporatc commumcatlon ®)
o b) DISCUSS on tcchnologlcal tools of communication. foul ™
, o OR =
7€) Wri_tg’é'hort notcs:. (Any Three) o ~ : (15)
b 1. Corporaite Blogs - '
1351 Really simple syndlcatlon
3 E- Media Relat:ons 3 :
4:RTI 3
=51 Sources of media information
& 2k 2k ok o e ok ok ok
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