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N.B.
1. All Questions are compulcory
2. Mention the question number- propcrl)r and neatly
3. Answer the questions in tlw chucncc glven in the qucstlo’n paper

1. CASE STUDY: . , : & ‘ 15
The rural market is an attractive markct for the beverage markct Mogu Mogu is an International
Fruit Drink. They want to make use of tlus large mnrkct to sct a base in Indm

Questions: \:. 3 ‘ . < -
a. Describe the mcdm platforms that wxll be used lo promotc lhc product 8
b. What are the challenges that will be faced by the product while marketing 7
in rural Indla
2, Answcrihc followmg e . 9 \ ) i %, = -
a. Dlscuss the evo]uuon of rural marketmg in Indla ) N &
b. Discuss thc vanous platforms for: marketing. of agricultural producc in India ;. 7
OR -
C: prlam various types of Segmentation. “Elaborate on how effective segmcntann can be
- done in the context of Rural:markets.. ¢ -8
“d. Describe the spocxﬁc Product strategies, whlch ‘can be employcd to dcvclop or modify the
producls to largcl the ruml markct i, R # 7
3. Answer the followmg A& ol f-‘ ™

‘a. Explainithe pricing stralcgres that are adoptcd by: the marketcrs in rural’ Indra 8.
~b. Write:a short noté Role of: Agncullurc in the economic developmem of India

o 7 o OR
) c Discuss with cxamplc the distribution strategies ies formulated for thc rural category 8
~Drffc:rc:nhatc bctwccn Rural Vs Urban markctmg ¥ g 3 7
4, Answcr the followmg . >
2~ a. Discuss the Informal or. Folk Mcdxa Platforms used for promouons in the
rural market- W 8
b. ~Write a short note on various types of sales promotlon strategy for Rural Markets 7
, ~ OR :
_~ 8 Drscuss thc reason for the fast-cmergmg consumption pattern in rural areas? 8
- d. Explain with examples various Stmtcgres adopted by various companies to Understanding
Rural Consumers 9 7
5. Exp]am Any3 of the following. 15
3 4 A’s of Rural AI_\";I'errket S
b. Project HUL Shakti
¢. .Broadcast-Media
d. E- Choupal _ ‘
‘e, Cultural sensitivity for rural. marl\et
Ak b ok ok

23764 i Page 1 of 3

98D70CIFCAD3DFF725F91D1AE416BFODD

dudilieu wiui LdamSca



