Paper / Subject Code: 27424 / Advertising: 2) Brand Bullding

[Time: 2'2 hours) | [ Marks:75|
Please check whether you have got the right question paper.

N.B: 1) Figures to the right indleate full marks.
2) Draw suitable dingrams wherever necessary
3) Tlustrate your answers with examples

QL. a Concept Questions (1 mark each) . : | (06)

(i) Brand image ‘
(ii) Moving the brand down < @
(iii) Slogan l,.;\ e > Q
(iv) Flanker brand » o
(v) Brand Hiérarchy - A :
(vi) CEO :x K " 3 _\ ﬁ - cx :
b. Case Study - : < et N
Band-Aid is a brand of adhcswc bandagcs by Johnson &J ohnson has become a
gencric term for adhesive bandages in the United States, India and Australia. The

brand now wrshes to increase its portfoho by launchmg Hand Sanmzer

~ Onthe basrs of the gwen mformat:on answer the followmg questlons

\r.,’

Qucstlons .:i"' ' = ' g

(i) What line‘extension strategy would you suggest'l Justlfy your answcr (03)
(ii) Analyze the current brand personallty based on Big Five scale. 3 (03)
(iii) Whom would you like as a brand ambassador based on the current brand
personahty? #E ’ ( AN : (03)
Q2. Asiswer the following - N S
e a. Brand Product matrix is important for an orgamzatron Justlfy your answer by (08)
: |llustratmg Brand Product Matnx for any one exrstmg company ‘with an explanation
"'b. Define Brand and bnng out the difference bctween a product and a brand. 07
OR
c. Explain the four brand identity perspectives: »] (08)
d. What are the various types of brand leveraging? J 07
Q3. " Answer the following
.~ a. Illustrate and explain the brand awareness pyramid. (08)
" b. Whatisa global brand? State the advantages and challenges faced by a global brand. ~ (07)
OR

(g]

What is Rural adverhsmg" Explain its various strategies adopted to build awareness  (08)
in rural market

d. What is corporate 1mage” What role does advertising play in building corporate 07)
image? .
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Paper / Subject Code: 27424 / Advertising: 2) Brand Buildinf;

Answer the following

Explain the Brand Assct valuator (BAV) w1th Power grid.
‘oR |

Elaborate the role of Corporate Socml Rcsponmbnhly in buildmg a brand. Give

examples of any two brands. ol
What is Rebranding? Explain two, melhods ol’rebrundmg
\]nl _. v q
Write Short Notes on (ANY. THREE) A
Brand building i unperutlves e -
Retail Brands C 2
Category Brand M'magcr = N
Co-branding 7 oy & b
Multi-branding strategy O o N
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