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1. All Questions are compulsory. :
2. Mention the question numbcx propcl ly und ne: llly
3. Answer the question in the scquencc gl\'cn in lhc qucstmn [)'l])CI‘
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1. Case Study AV 'r‘"\ ij_\.' A

A. MacBook Air with M1 is an. mcrcdrbly portable; Iaptop — 1l S nimble and quick, wrth a silent,
fan-less design and a beautiful Retina display. Tlmnks to its: slim profile and all-day battery life,

this Air moves at the speed of lrghmcss Supercharged by the Apple Nfl chlp the price start from
Rs. 99900.00* o N ‘
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Client Brief: Crcate awareness amongst the non-users about the brand USP of Much-:mproved
performance, th‘mks to Apple S new Ml processor.

Questions: A w“;'f RE ’
Asa marketmg manager. of MacBook Arr prepare the followmg v
a) Outline its commumcatronp]an &7 = e - i §
b) State the advertising objectives. gt " P 4
¢) Create an advertlsmg strategy usmg any two - IMC tools 6
OR i : : '
B.  Discuss various Functions of an Adverti'sing Agerfc‘;’i’és L e -:,.:i : 15 ’
<~ 2. Answer the following: ijv,‘ i & = :
ji a. - Explain GAP Model-of Service; Quallty wrth the help of a real llfe Example 8
'b. Discuss the Structure of an ad agency. < .\ e - 7
S ‘:?* OR | X Rie)
- C. What are the various Types of advertising agencres” - 8
" d. Discuss the role of account planmng in advertrsmg & o 7
~ 3. Answerthe following: ﬁ;s 'Q*,-" ' :‘ &
-a. How an Advertising Agency Gain clients gat o 8
. "b. Discuss the Evalualron Crrtena in Choosing an Ad Agency 7
o = 0R~ R
G What Is Means-End Theory AN 8
d. What are functions of entreprencurshlp" - 7
4.. Answer the following: ; -3 =
-"a. Whatisa Business Plan? Why there is a need to prepare a business plan. S r
b, What are the various sources of Income for the advertising Agency? 7 1‘
} : OR |
C; Drscuss the ﬁve-step pitching process. . 8 ‘
~d. What is a Marketing Plan and what are the benefits of Marketing Plan? 7 \
5. Write short notes on the following (Attempl any three) 15 l
p a. Social Entrepreneurship Foxch |
b. Methods of Equity Financing ’
c. AIDA |
d. Sampling !
e. Refunds Rebates or Cash back ,
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