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NB: 1. Read the questions carefully before answermg
2. Figures to the right lndlcate the l'ull marks o y ~
3. Give example when necessary “ 0 P
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A. Having been i m the Indlan market for some tune now, Nestle Indla plans to make a vegan
edition of Kthat thh plant based products becommg a nonn for many brands and product

categories, Kttkat plans to enter the vegan chocolate market in lndta with a bangl The~;

campalgn focuses on beneﬁls of plant based products and the. fact that your favounte KltKat

w1ll retam the same classnc taste \ ’ ,_f";f" \,‘:f' : j N\ =4 i’
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P 1, Prepare a creatlve bnef for makmg an 1mpact on the tarcet a\.dtence il 4
. 2 Suggest an appropnate message strategy ,) ‘ «f\;\ 2

3 Create a pnnt advertlsement bascd on the creat1ve brief (One advertlsement) 4

;‘ 4. Prepare a 30 sec story| board for Telev1s1on commercral based on the creative
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B What staned as an on-demand food deltvery platform in India i m 2014 Swiggy is well on
__-flts way to. becommg the preferred urban dweller s chmce for comprehenswe on-demand

X deltvery with Sw1ggy lnstamatt The brand plans to mal-.e 1tself the one-stop-shop for gifting

optlons on festwe occasmns .‘:; s 4 ;,;' . ,;_‘jr
Glﬂmg thus bemg the Inam theme of the campalgn ' 15
< 1 Prepare a creatwe brlef for makm gan 1mpact on the target audience. 4
i) 2 Suggest an approprlate message strategy 2
,-“’-f';\ 3. Create aprint adverttsement based on the creative brief (One advertisement) 4
& 4 Prepare a 30 sec slory board for Televrsnon commercial based on the creative
F
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Q2. Answer the following: ) v' 3 N o
A) What is Trans creativity? Explain with examples ,:(f'f: :
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B) Write a Direct Mailer announcing Burger King’s s new menu t‘or kids..." 7 2
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C) What are the responsibilities of : a good copywntcr? ';fl ' 8
D) Create a radio spot for Cadbu?'y s Dalry Mllk Slll( Oreo cdmon 7
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Q3. Answer the followmg ~ N r.:?' N ) ot oy
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A) Short note on the BIG IDEA lee examples By ~ 8 ol 2
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B) Discuss Idea Generatron Techmques ,;‘T" \«:\ 1 o= > 7 & Pacy
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C) What is Creatmty and what are the vanous stages of \the creative process? 4 -\.'8‘ _;?"
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‘ D) Prepare an Outdoor poster for Boat S newest Alrpods /4\."."' & ~0 T
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Q4. Answer the followmg - Q".‘ . & o S
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A) DISCUSS Wntmg for Youth Vs: Wntmg for Senior szens & ey -8
L R) T‘xpl n the "uxdellr-es for wntmg tclcvra'on copy \ : o & =7
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S Q) Evaluate the copywntmg style of any one aJvemswx; campzugn by an ad agency for its
o ';‘. -\ - . "\ ) .
o clients Qs , _,':” r",' .35’ o D 8
/4'.‘ _‘. - \ ? l .H f
| e D) Draft an emall promotmg new hollday packages by Yatra com for Diwali 7
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J W0 Q5 Wnte short notes on ANY THREE of the followmg =) 15
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D A) Wnte a cIassrﬁed ad for a new resort opcmng m Goa o
o " B) Dlscuss an’ ad keepmg in mind Humour appeal
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Y C) What i is an mfomercnal? sy 5 L
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o RS D) Whatrs "Shce of Llfc" concept in ads? Give an example ‘
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o> = E) DISCUSS Slogans and thezr 1rnportzu1ce, with an cxamp]e
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