Paper / Subject Code: 27427 / Advertising: 5) Social Media Marketing
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NOTE: - 1) All the question are compulsory sub_)cct to mtemal chorce
2) Figures to the right md1cnte full mnrks 3

(8|

Q.I.  Garmin company wants to expand its operattons of- busmess across Indla They are 15
offenng Sport Watches and sport gndgets They are also promotmg sport experiences in
various Running expos. : S
As a Social Media Marketing agcncy, suggest . a launch campalgn for Garmin. 'I'he
Social Media Marketmg plan is for a “period of 30 days for the first phase

Answer all the followmg questlons ‘based on mformatlon g:ven %

1) Which three Social Media platforms would you suggest for Garmm company 5 04, c
campaign and why? : -~ ¢ iaY A N
2) State the objectives of the Campatgn? F ' 04 <
3) Create a one week of ‘Social Media Calendar for the campaign. \7 04 Y
4) Suggest measures of the Gannm Campargn strategy for marketmg via Instagram ~ 03
Q2. a) What ts E-marketmg? Explatn brleﬂy how the amval of E-marketmg changed the 8 )
Landscape of marketmg o >
b) Dtscuss the b behavioral internet (B2C B2B, C2C and C2B) -7
Q7 (OR) S D ) & Ry -
*State the types of Internet marketing. > A o~ _ . 8
“~d) ExplainE- marketmg in context to Onlme Advert1smg gl nd : 7
S e = ~ = o~
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Q 3 a) Careers in ﬁeld of Soc1a1 Media Marketmg DlSCUSS ; 8
S b) Explam bneﬂy the charactenstlcs of Social Media Marketmg < 7
& ©R) . 5 :
\-: v - c) Briefly’ dlscuss Creatmg Content for various SomalMedta Marketmg platforms 8
@ »'d) State the myths about Socral Media Marketmg 1 7
’Q 4, a) Explam the: Socral Medta Marketmg Cycle ‘ 8
ol b) ‘What is senttment analysrs" State its sxgmﬁcance &N 7
3\ . g .H\ (OR) T =)
;5” K c) DlSCUSS the 8C’s of strategy development 8
<& d) Usage of blogs by compames for effectlve campalgn management Explain. 7
-,::\‘. S ‘,r L '.A,_'_ ‘ E\t\‘ ] Ny
Q 5. Wnte a short note on any rhree out of five: < o ‘ 15
.,\" a) Social Media Marketmg Engagement ) S
C/ O'b) Hashtag o &&
‘,»;'?‘ c) Keywords o
/=" d) Ethics in Social Media Marketmg A
o) Mobile Marketmg o : &
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