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Note:- All Questions are compulsory. | :

Q1. Read the following and answcr the questlons givcn below.

Paper / Subject Code: 27429 / Advertising: 7) Consumer Behaviour 07
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Draw Diagrams and give cxamples whorevcr necessary.
Figures to the right indicate [ull marks.

Mr. Satish is working as a fi nancial head.-He is plannmg to gﬂ mamed soon to Ms: Ra" ni
who also is an I.T. professional, ’

A.

B.

Currently in which stage are both these people and are gom glo move to which stagc? :
Explain their needs i in both the stages. ,;- : J 3%

What accordmg to you will be their new consumer needs and how asa marketer wnll 'you

use persuasion to help them decnde? O ! -5
C. What are the varlous stages in the Famlly Life Cycle? Explam each stage in brief.-- 5
Q2. A Explain the six basrc charactenstlcs of Socw.l Class..- 8 8.
Q2. B What are the stages in consumer decision- makrng? Explam in bnef <7
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Q2.C Gwmg su1table examples explam the central and penpheral route to pcrsuasron used
by advertisers. A N '~ 58
Q2. D What are the mouves'? How are they aroused‘? _ \: T

'\

Q3 A Explam the 3 factors that affect the commumcatlon process What 1s the lm‘Portaince of

credibility in the process of communication? GMOW K F"e‘-“ AL\ Pewgc

Q3 B What is the role of media in creatmg stereotypes" 7
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= Q.C Explam how the concept of cIassrcal condmomng can be useful to marketers 8
Q3 D Explam Trait theory in detall o - o : 7
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Q4 A What is meant by opmlon leaderslnp‘? Explam the reasons why oplmon leaders have

grown in the recent years & the reasons why people become oplmon leaders.
\ ' OR A oy
Q4. B What are the Indian Core Values’? How have they changed w1th trme? Justify your

v \

15

answer by glvmg examples from advertrsements which represent these values. 15
A shortnofes onany3” S & 15
1. “Adoption ‘Process , >

2., Subliminal Perceptlon >
/3/ Reference group appeals S
S > A Culture and Subculture -,
) 51 Theory of Need Achlevement (Trlo of Needs)
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